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The Project

Create a template for understanding 
effective persuasion/influence 
campaigns using a combination of 
human and machine coding
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Definition & Importance

• Persuasion
– Changing or influencing attitudes and/or behavior 

in the absence of coercion. (Checkel, 2014)

• In International Affairs
– Can create allies or foes

– Persuasion: the essence of diplomacy (Kaepeller, 2013)
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Broader Implications

• Identify persuasion/influence campaigns

• Create (effective) persuasion/influence 
messages

• Combat persuasion/influence messaging



T H E  U N I V E R S I T Y  O F  T E X A S  A T  D A L L A S

Level I Model – Generalizable Techniques

• Bandwagon

• Card Stacking

• Glittering Generalities

• Name-Calling

• Plain Folks

• Testimonial

• Transfer

Seven Common 
Propaganda 

Devices

Institute for 
Propaganda Analysis 

1937



T H E  U N I V E R S I T Y  O F  T E X A S  A T  D A L L A S

Level II Model – Generalizable Themes

• Power

• Friendship

• Unity

• Inspiration

• Sorrow

Specific 
Persuasion 

Themes
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Level III Model – Content Specific

• Military strength

• Enemy atrocities

• Civilian contributions

• Common culture

• US leadership

• Latin American nations

• Postwar issues

Latin 
America in 
World War 

II
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Human/Machine Coding

• High Confidence

• Machine Coding

• Low Confidence

• Human Coding

Active 
Learning



T H E  U N I V E R S I T Y  O F  T E X A S  A T  D A L L A S

Machine Models

• CNNs

• Successful for image 
processing

• LSTMs

• Successful for text processing

Neural

Models
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Inputs for Machine Models

Quantifiable measures

• Prioritization

• Pagination/coloration, etc.

• Key word density

• Sizing:

• Text/image ratio

• Messaging theme ratio

Additional 
Features
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Data Set

Year 3, No. 3 (1943) Year 4, No. 5 (1945)
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